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METHODOLOGY 

Ad-ology Research surveyed an online consumer panel of 1,100 U.S. small-business owners 
on November 6-10, 2009. All online survey interviewees were screened to identify and verify user 
information, location and demographics, and to delete all duplicate/multiple entries. 

The margin of error for this survey is +/- 2.95 percentage points with a 95% confidence level. Of 
all respondents, 392 indicated they spent more than $1,000 on advertising in the preceding 12 
months. The remaining 708 did not spend at least $1,000 in the preceding 12 months.  

Respondents were self-classified as principal/partial owner, sales manager or 
advertising/marketing manager of a small business in the United States. For the purpose of the 
survey, “small business” was defined as a business with less than 100 employees. 

Business sectors surveyed included Retail or Automotive, Banking/Financial/Insurance, Food 
Services/Restaurant/Accommodations, Entertainment/Sports/Arts/Recreation, Professional 
Services, Medical, Education, Manufacturing or Wholesale, and Other. 
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ABOUT AD-OLOGY RESEARCH 

Ad-ology is the science of customer insights for effective advertising and marketing. Our research 
focuses on the specific demographic, psychographic, geographic, or vertical market segments 
most likely to be your best customers - as well as their needs, wants and what motivates them. 

Ad-ology Research is used by over 2,000 advertising agencies, media companies, and corporate 
marketing departments across North America. 

Ad-ology Research Reports: 

Ad-ologyʼs Media Influence on Consumer Choice study                                                      
is conducted throughout the year with a national consumer panel to study 
how much influence 20 different types of online, traditional and social 
media have on purchasing decisions. More than 25 topics are currently 
available in this series, including: healthcare, retail, automotive, education, 

travel, financial, and professional services. Detailed reports of survey findings are available by 
topic at ad-ology.com. $495 each. 
 
Ad-ologyʼs Industry Marketing Insights reports help you get smart fast 
with advertising and marketing insights on over 400 B2C+B2B industries. 
Each report provides a relevant compilation of research, sales/ad budget 
estimates, consumer spending, and key demographics, plus exclusive, top-
line Ad-ology primary research. Available at ad-ology.com $195 each. 
 

Connect with the customers who spend the most on what you have to sell 
with Ad-ologyʼs Consumer Spending Forecasts. Target the market 
segments and zip codes that have the most revenue potential. Consumer 
Spending Forecasts feature estimates and analysis of annual consumer 

spending on your choice of 600+ products/services, plus five-year projections. Includes consumer 
spending by age, race, income, owner/renter, and family status. Available for your choice of 210 
television markets or 330 metro markets. $50 each. 
 
 
Free Resources from Ad-ology: 
 

! Marketing Forecast for your iPhone. This app is designed to keep strategic advertisers 
and marketers up-to-speed on industry research, news, and trends. FREE in the iTunes 
App Store. 

! Marketing Forecast blog. Provides a compilation of the latest forecasts, as well as 
challenges and opportunities ahead. Updated every business day at 
www.MarketingForecast.com. 

! Ad-ology Insights Video Podcast. This monthly video briefing for strategic marketers 
includes industry trends, consumer insights, and exclusive data from Ad-ology Research. 
Link to the podcast through ad-ology.com and the Ad-ology Research channel on 
YouTube, or subscribe through iTunes. 

! Ad-ology Today E-mail. Our daily e-mail will deliver marketing forecasts, insights, trade 
news and more for up to three categories you select. Sign up at ad-ology.com. 

! Follow us via social media: 
o Twitter: @adology  and @mktgforecast, 
o Facebook.com/adology 
o YouTube.com/adologyresearch  



ad-ology.com


